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Digital Journalism in the Age of Misinformation: An Empirical Research 
Framework and Secondary Evidence Analysis of Trust, Platform 

Governance, and Media Literacy 
  

Abstract 
Digital journalism has changed how news is made, shared and read, 

and it has made misinformation harder to avoid. This paper looks at 

four connected problems: whether digital journalism can sustain 

itself, why public trust keeps slipping, how platforms govern and 

moderate content, and what media literacy contributes to resilience 

against false information. The earlier version of this manuscript 

called itself an empirical investigation while actually being a 

literature-based narrative review. This revision fixes that mismatch 

by keeping the two apart. The first part is a structured thematic 

analysis of secondary evidence. The second is a full empirical 

framework, with variables, hypotheses, a questionnaire and a 

statistical plan, ready to be run once respondent-level data exist. 

The evidence points one way: credibility, verification, transparency, 

accountable platform governance and audience media literacy 

support each other, and none of them works well alone. Recent data 

also show that social and video platforms increasingly sit between 

audiences and the news, which trust in news remains fragile, and 

that people still turn to established news brands when they want to 

check a doubtful claim. The proposed analysis plan covers 

Cronbach’s alpha, descriptive statistics, chi-square, independent-

samples t-tests, one-way ANOVA, Pearson correlation and multiple 

regression. No respondent-level dataset has been collected yet, so 

we report no inferential test statistics. What follows is what the 

existing sources support, plus a framework ready for publication 

once primary data are in hand. 
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 Introduction 

Journalism used to be controlled largely by institutions. It is now a networked, participatory 

and constantly updated environment. Our earlier manuscript traced this change through the 

idea of the “global village,” the technical features of online journalism, participatory culture 

and the erosion of traditional gatekeeping. Digital journalism is fast, available everywhere, 

interactive, multimedia and personalised. Social platforms also let audiences create, edit and 

circulate information next to professional reporters. Access to information has widened, but 

checking it before publication has become harder. 

The problem is bigger than the existence of misinformation. False content moves through 

an ecosystem of newsrooms, platforms, influencers, ordinary users, algorithms, fact-

checkers, regulators and audiences. Newsrooms have shifted from verifying before 

publication to publishing quickly and correcting later. That sets speed against accuracy, and 

the faster information travels, the less able professional verification is to keep up. 

Current evidence backs this up. The Reuters Institute Digital News Report 2025 surveyed 

almost 100,000 online news consumers in 48 markets. It found weaker engagement with 

traditional news sources, growing reliance on social and video platforms, ongoing worry 

about telling true from false online, and overall trust that is stable but low. Trusted news 

brands, official sources and fact-checkers were still the main places people went to verify 

things (Newman et al., 2025). This supports the original argument that credibility is still a 

competitive asset in a fragmented market. 

We therefore treat misinformation as a problem that operates at several levels. In the 

newsroom it concerns verification and credibility. For platforms it concerns moderation, 

transparency and accountability. For audiences it concerns critical evaluation and media 

literacy. At the institutional level it concerns regulation and public trust. 

Problem Statement 

Digital journalism has opened up access to information, but the infrastructure that spreads 

news quickly also spreads inaccurate, misleading and fabricated content. Editorial 

gatekeeping has weakened. Platform algorithms and engagement incentives decide what 

gets seen, and audiences more often meet news through intermediaries than through news 

organisations directly. Distrust adds to the problem, since it can push people to reject 

legitimate journalism and rely on alternative personalities or partisan sources. The research 

problem is to understand how credibility, trust, platform governance and media literacy 

interact when information moves fast and misinformation persists. 
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Research Gap 

The gap is contextual. The literature includes solid evidence from university populations, 

India, Jordan and wider international settings, yet the effects of media literacy and platform 

governance probably vary with education, digital access, political context and platform use. 

Badrinathan’s (2021) field experiment in India found no average improvement in identifying 

misinformation after a one-hour media-literacy session, which is a good reason not to 

assume interventions work the same everywhere. Al Zou’bi (2022) reported positive effects 

among Jordanian university students, and Orhan (2023) found that critical thinking and new-

media literacy predicted fake-news detection. These mixed results call for a model that takes 

context into account. 

Objectives of the Study 

• To examine how digital journalism practices relate to perceived credibility in an 

environment full of misinformation. 

• To assess what is associated with public trust in digital news and professional 

journalism. 

• To evaluate how people perceive social-media platform governance and the 

effectiveness of content moderation. 

• To examine how media literacy and critical-thinking habits affect the identification 

and verification of misinformation. 

• To build an integrated empirical model linking credibility, trust, platform governance 

and media literacy. 

Research Questions 

• RQ1. How can digital journalism keep its credibility and audience trust when 

misinformation is everywhere? 

• RQ2. Which factors are associated with public trust in digital news? 

• RQ3. How do audiences judge the effectiveness and fairness of social-media content 

moderation? 

• RQ4. How far does media literacy shape misinformation detection and verification 
behaviour? 

• RQ5. How are credibility, trust, platform governance and media literacy connected? 

Conceptual Framework 

The framework puts misinformation exposure at the centre of a four-part information 

ecosystem. Credibility of digital journalism is a newsroom-level construct. Platform 
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governance is an institutional and technological one. Media literacy is an audience 

capability, and trust is a key outcome. Verification behaviour is included as the route through 

which media literacy may influence trust and resilience to misinformation. 

Literature Review 

Economic fragility and credibility emerge as two linked problems for digital-native 

journalism. Bruno and Nielsen (2012) found that online news start-ups often treated plain 

survival as success, and Buschow (2020) tied early failures to unstable revenue models and 

competition for attention. Salaverría (2019) shows that research on digital journalism has 

moved past novelty toward newsroom organisation, economic sustainability, formats and 

verification. Speed alone cannot carry digital journalism. Credibility and a distinct value to 

readers are strategic resources. 

Trust in news has several dimensions, including perceived accuracy, fairness, independence, 

transparency, competence and consistency. The digital environment creates an awkward 

tension: audiences are asked to trust credible journalism and to stay sceptical of what they 

see online. The 2025 Digital News Report puts numbers on this. Overall trust in news across 

surveyed markets was 40%, and 58% of respondents said they were concerned about telling 

true from false news online. When checking questionable information, people most often 

named trusted news organisations, official sources and fact-checkers (Newman et al., 2025). 

On governance, the original manuscript stressed the limits of voluntary self-regulation and 

the importance of legitimacy in moderation. Gruzd et al. (2023) frame misinformation and 

antisocial behaviour as linked trust-and-safety problems. Santos et al. (2025) compare 

countries and find that governments increasingly use domestic legislation to impose duties 

on platforms, with differences in definitions, moderation practices, transparency, penalties 

and oversight. The European Union’s Digital Services Act requires large platforms and 

search engines to identify and address systemic risks, and the EU Code of Conduct on 

Disinformation was folded into the DSA framework in 2025. Governance is moving from 

purely voluntary arrangements to mixed regulatory models. 

Media literacy looks promising but depends on context. Orhan (2023) found that critical-

thinking dispositions and new-media literacy were meaningful predictors of fake-news 

detection among university students, and Al Zou’bi (2022) found positive effects of media 

and information literacy education among Jordanian undergraduates. Badrinathan (2021), 

on the other hand, found that a one-hour in-person intervention in India did not significantly 

improve misinformation identification on average. Taken together, these studies suggest 

literacy is better understood as knowledge, habits and reasoning skills than as a single dose 

of training. 
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The strongest common finding across this literature is interdependence. Newsroom 

verification without audience literacy may not stop false content being shared. Platform 

moderation that lacks transparent legitimacy can erode trust. Media literacy without credible 

sources can leave audiences sceptical with nowhere reliable to go. A systems model fits the 

evidence better than a single-intervention model. 

Research Methodology 
For the material we actually have, the right design is a structured secondary evidence 

synthesis with thematic analysis. The manuscript described a qualitative, literature-based 

narrative review, so the results here make no claim to rest on a respondent survey. A later 

empirical phase is specified separately as a cross-sectional quantitative study using a 

structured questionnaire. 

Sources were peer-reviewed journal articles, academic books and reports from recognised 

institutions. We selected them for direct relevance to the research questions, academic or 

institutional credibility, and recency, keeping foundational theory where needed. Where 

interventions were being assessed, we preferred empirical studies. These criteria carry over 

unchanged into the revised design. 

A coding framework was derived from the research questions. Each source was coded for 

its main theme, research orientation, key finding and implication. We did not have a 

machine-readable corpus, independent coders or intercoder reliability statistics, so the 

coding is an analytical synthesis and should not be read as a formal systematic review or 

meta-analysis. 

Analysis and Findings 
Table 9.1. Consolidated thematic findings from the secondary evidence 

Theme Representative 
evidence 

Core implication 

Digital 
journalism 
survival 

Bruno & Nielsen; 
Buschow; Salaverría 

Sustainability depends on 
credibility as well as revenue and 
audience attention. 

Trust and 
credibility 

Trust literature; 
Newman et al. (2025) 

Accuracy, fairness, transparency 
and trusted brands remain central. 

Platform 
governance 

Gruzd et al.; Santos et 
al.; EU DSA 

Moderation needs effectiveness, 
legitimacy and accountability. 

Media literacy Badrinathan; Al Zou’bi; 
Orhan 

Literacy can build resilience, but 
effects vary by population and 
intervention. 
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Integrated 
ecosystem 

Synthesis of all four 
themes 

No single actor can solve 
misinformation alone. 

The table summarises the main patterns in the literature. These are thematic conclusions 
from published work, not respondent-level statistics. Across all four themes, credibility, 
trust, governance and media literacy appear connected. 

The evidence moves the competitive logic of digital journalism away from speed and toward 

verified credibility. The original manuscript argued that in a crowded information 

environment, credible verification is what sets professional journalism apart from unverified 

user content. The Digital News Report agrees: trusted news brands remain important when 

audiences want to know whether something is true (Newman et al., 2025). 

The evidence does not show that audiences have given up on journalism. Trust is selective 

and conditional. Accuracy, impartiality, open corrections and recognisable brands still count, 

while polarisation, perceived bias and misinformation produce distrust. So the answer is not 

to tell audiences to “trust the media.” It is to make credibility visible through practices 

people can check. 

Counting removals is a poor way to judge content moderation. Users also ask whether it is 

fair, transparent and legitimate. The DSA and national moderation laws show voluntary 

governance being supplemented by public oversight. Regulation still has to weigh 

misinformation reduction against freedom of expression and procedural fairness. 

The literature supports a conditional effect of media literacy, not a universal one. Positive 

results from Jordanian students and predictive evidence from university students elsewhere 

sit beside the null average effect in Badrinathan’s Indian field experiment. Programmes 

should be designed around the target population, its baseline knowledge, digital habits, 

cultural context and the kinds of misinformation it meets. 

Theoretically, the four elements reinforce one another. A highly literate audience still needs 

credible sources. Credible journalism still needs platforms that don’t systematically amplify 

misleading content. Platform governance still depends on legitimacy and public trust. 

Newsroom practice, platform design, regulation and audience education all need attention 

at the same time. 

Empirical Framework and Statistical Analysis 
Table 10.1. Proposed regression models 

Model Dependent 
variable 

Key 
predictors 

Controls Expected 
direction 
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Model 1 Digital news 
trust 

Credibility, 
media 
literacy, 
platform 
governance, 
critical 
thinking 

Age, 
education, 
exposure 
where 
justified 

Positive for 
credibility, 
literacy, 
governance 

Model 2 Misinformation 
verification 
behaviour 

Media 
literacy, 
critical 
thinking, 
digital 
exposure 

Demographics 
where 
justified 

Positive for 
literacy and 
critical 
thinking 

Model 3 Misinformation 
detection 

Media 
literacy, 
critical 
thinking 

Education, 
training, 
exposure 

Positive 

Model 1 treats trust in digital news as the main outcome. Models 2 and 3 look at verification 
behaviour and detection. All three should be estimated only after reliability and assumption 
checks are complete. 

Table 10.2. Recommended sampling and data-collection framework 

Element Recommendation Rationale Reporting 
requirement 

Target 
population 

Adult digital-news 
and social-media 
users, matched to 
study scope 

Keeps 
respondents 
relevant to 
misinformation 
exposure 

Define the 
population 
clearly 

Sampling 
approach 

Probability 
sampling where 
feasible; otherwise 
justified quota or 
purposive 
sampling 

Balances 
feasibility and 
representativeness 

State limitations 

Sample size Set by a priori 
power analysis 

Avoids arbitrary 
sample-size 
claims 

Report assumed 
effect size, 
alpha and 
power 
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Pilot study Run before the 
final survey 

Finds unclear 
items and gives 
early reliability 
estimates 

Report pilot 
changes 

Ethics Informed consent, 
voluntary 
participation 

Protects 
respondents 

Include a 
consent 
statement 

Data quality Check duplicates, 
missing values, 
inconsistent 
responses 

Improves validity Document 
exclusion 
criteria 

The sample should be justified by power analysis, not by an arbitrary headcount. Pilot 
testing, informed consent and data-quality checks are part of the design. 

Table 10.3. Questionnaire coding and variable preparation 

Variable 
type 

Coding Example Treatment 

Likert item 1–5 Strongly 
disagree = 1; 
strongly agree 
= 5 

Numeric 

Gender Categorical 
codes 

1, 2, 3… Factor / categorical 

Age group Ordered 
categories 

1 = youngest 
group, etc. 

Ordinal 

Education Ordered 
categories 

Secondary, 
graduate, 
postgraduate, 
etc. 

Ordinal / factor 

Platform 
used 

Nominal 
categories 

YouTube, 
Instagram, 
Facebook, X, 
WhatsApp, etc. 

Categorical 

Training 
exposure 

Binary 0 = No; 1 = Yes Grouping / predictor 

Likert responses stay numerically ordered, categorical variables get documented codes, and 
binary variables such as earlier media-literacy training are coded consistently before any 
inferential testing. 

Table 10.4. Operational definitions of the main constructs 

Construct Operational 
definition 

Indicative 
dimensions 

Scale Score 
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Digital 
journalism 
credibility 

Perceived 
reliability and 
professional 
quality of 
digital news 

Accuracy, 
verification, 
sourcing, 
correction, 
transparency 

5-point 
Likert 

Mean 
of 
items 

Media trust Degree to which 
respondents see 
digital news as 
dependable 

Reliability, 
fairness, 
independence, 
confidence 

5-point 
Likert 

Mean 
of 
items 

Platform 
governance 

Perceived 
effectiveness 
and legitimacy 
of platform 
moderation 

Effectiveness, 
fairness, 
transparency, 
appeals 

5-point 
Likert 

Mean 
of 
items 

Media literacy Ability to 
evaluate digital 
information 
critically 

Source checking, 
cross-
verification, 
context checking 

5-point 
Likert 

Mean 
of 
items 

Misinformation 
resilience 

Ability and 
willingness to 
resist 
misinformation 

Detection, 
verification, non-
sharing, 
correction 

5-point 
Likert 

Mean 
of 
items 

Constructs like trust and media literacy can’t be analysed directly. Each has to be broken 
into dimensions that questionnaire items can observe. 

Table 10.5. Hypothesis-testing framework 

Hypothesis Test Test statistic p-value Effect size Decision Interpretation 

H1 Pearson 
correlation 
/ regression 

To be 
calculated 

To be 
calculated 

r / β Pending 
dataset 

Credibility–
trust 
relationship 

H2 Correlation 
/ regression 

To be 
calculated 

To be 
calculated 

r / β Pending 
dataset 

Accuracy and 
transparency–
credibility 

H3 Correlation 
/ regression 

To be 
calculated 

To be 
calculated 

r / β Pending 
dataset 

Governance–
platform trust 

H4 Correlation 
/ regression 

To be 
calculated 

To be 
calculated 

r / β Pending 
dataset 

Literacy–
detection 
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H5 Correlation 
/ regression 

To be 
calculated 

To be 
calculated 

r / β Pending 
dataset 

Critical 
thinking–
verification 

H6 ANOVA To be 
calculated 

To be 
calculated 

η² / ω² Pending 
dataset 

Group 
differences 

H7 Chi-square To be 
calculated 

To be 
calculated 

Cramér’s 
V 

Pending 
dataset 

Demographic 
association 

H8 Multiple 
regression 

To be 
calculated 

To be 
calculated 

R² / β Pending 
dataset 

Integrated 
predictive 
model 

 

Each hypothesis is matched to a suitable procedure. The decision column stays empty on 
purpose: significance, effect size and the final accept-or-reject call can’t be established from 
the literature alone. 

Table 10.6. Statistical tests and their analytical purpose 

Test Purpose Grouping / 
independent 
variable 

Dependent 
variable 

Assumption 
checks 

Main 
statistic 

Effect 
size 

Cronbach’s 
alpha 

Internal 
consistency 

Items within 
a construct 

Scale 
reliability 

Item-total 
correlations; 
dimensionality 

α Alpha 
value 

Chi-square Association 
between 
categorical 
variables 

Category A Category B Expected cell 
counts 

χ², df, p Cramér’s 
V 

Independent 
t-test 

Compare 
means of 
two groups 

Two groups Scale score Independence, 
normality, 
variance 

t, df, p Cohen’s d 

One-way 
ANOVA 

Compare 
means of 3+ 
groups 

3+ groups Scale score Independence, 
normality, 
homogeneity 

F, df, p η² / ω² 

Pearson 
correlation 

Linear 
association 

Scale X Scale Y Linearity, 
outliers 

r, p r 
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Multiple 
regression 

Prediction 
and 
explanation 

Several 
predictors 

Scale 
outcome 

Linearity, 
residuals, VIF, 
independence 

β, R², F, 
p 

R² / ΔR² 

Reliability testing shows whether multi-item scales hang together. Chi-square handles 
categorical associations, t-tests and ANOVA compare groups, correlation looks at 
relationships, and regression tests the combined contribution of several predictors. 

Criteria for Selecting and Evaluating Secondary Evidence 
Table 11.1. Selection and evaluation criteria 

Criterion Application 

Relevance The source must address digital 
journalism, misinformation, trust, 
platform governance or media literacy. 

Credibility Peer-reviewed journal, academic book 
or recognised research institution. 

Recency Recent evidence first; foundational 
works kept where theory needs them. 

Empirical value Experimental, survey, comparative or 
case-study evidence preferred where 
effectiveness is assessed. 

Exclusion Opinion and commentary excluded as 
primary evidence; used only for context. 

Relevance ties each source to one of the central questions. Credibility and empirical value 
cut reliance on unsupported commentary, in line with the original manuscript’s focus on 
peer-reviewed work, academic books and recognised institutions. 

Discussion 
Taken together, the evidence argues for an information-ecosystem view rather than a narrow 

“fake news” view. Malicious actors don’t produce all misinformation, and careless users 

don’t spread all of it. Structural conditions help it along: competition on speed, algorithmic 

amplification, fragmented attention, low trust, weak verification and uneven media-literacy 

skills. Interventions therefore have to work at more than one level. 

For journalists, verification should be something readers can see. Source attribution, 

correction policies, links to evidence, explanatory context and open editorial standards all 

help audiences judge credibility. Platforms need moderation that is accurate and also 

procedurally legitimate. Educators should move past general warnings about “fake news” 

and teach practical skills: source tracing, lateral reading, reverse verification, context 

checking and spotting manipulated media. Policymakers should build accountability while 

keeping procedural safeguards for free expression. 
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The findings also warn against assuming trust returns simply when more information is 

published. More information can create more uncertainty if audiences have no dependable 

way to validate it. The goal is a higher-quality information environment, where credible 

journalism, responsible platforms and capable audiences support one another, and not 

maximum exposure. 

Implications of the Study 
• Journalism practice: put verification, transparency, source attribution and visible 

corrections first. 

• News organisations: build credibility indicators and explain editorial and verification 

practices to readers. 

• Social-media platforms: make moderation, appeals, accountability and independent 

oversight more transparent. 

• Educational institutions: build practical media and information literacy into curricula. 

• Regulators: pair platform accountability with due process, transparency and protection 

of legitimate expression. 

• Researchers: use longitudinal and comparative designs to see how trust, literacy and 

governance change over time. 

Limitations 
The main limitation is methodological. We have no respondent-level dataset, questionnaire 

responses, coded codebook or raw observations from which inferential statistics could be 

calculated. This paper therefore does not claim to have run ANOVA, t-tests, chi-square, 

correlation or regression on primary respondents. 

Second, the evidence base leans on university populations and Global North contexts, 

although it also includes important Indian and Jordanian studies. Third, platform policies, 

algorithms and regulations change quickly, so the findings describe a shifting information 

ecosystem and not permanent platform traits. 

Finally, misinformation, disinformation and “fake news” are not interchangeable terms, and 

future empirical work should keep them distinct. The questionnaire should define the target 

construct clearly so respondents aren’t asked to judge ambiguous wording. 
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Conclusion 

Digital journalism has widened access, participation and speed, and it has also loosened 

traditional verification boundaries and made misinformation more visible. The evidence 

reviewed here shows that credibility, trust, platform governance and media literacy are parts 

of one ecosystem, not separate fixes. Professional journalism has to compete on accuracy 

and open verification instead of speed. Platforms must pair effective moderation with 

legitimate, accountable procedures. Audiences need practical media-literacy skills, and 

policymakers need proportionate accountability mechanisms. 

The paper also makes a methodological point by separating what the literature can establish 

from what needs primary data. The conceptual and secondary-evidence argument is strong, 

but real empirical testing needs respondent-level observations. The questionnaire, 

hypotheses and statistical plan set out here are the next step toward a fully empirical paper. 

Once a valid dataset exists, the reliability, descriptive, chi-square, t-test, ANOVA, 

correlation and regression results can go straight into the Results and Discussion sections. 
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